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—our-teasads really excited to share engross-
ing facts and articles which will surely get you intrigu€ttand involved.

The previous issue was meant to be an introduction of what ECO-BX is all
about and what we, as a team, would like to share with all of you.

In this issue, it’s our prime motive to get you interested in the field of com-
merce. Today Indian executives are not only in demand for local positigns but
also global ones and that is why we have included a special sectioneh the top
10 business schools in India. Indians are making inroads into_jmeOnceivable ter-
ritories that most people don’t even dream of. Indian exetutives too have prov-
eI eI e ttie T TIoTe way's tarrorre and nave created a niche for themselves.

Also, Indians who have reached the upper echelons of power have done phe-
nomenally well. We personally feel that in the coming vears the number of Indi-
ans in top corporate positiers will multiply. So in this issue we will try our best
to explain why Should opt for the Commerce stream and what are the career
opportunitiegZyou could go in for after finishing your class 12 studies.

Get readly to get overloaded with facts which will make your eyes pop out and
articles that will hopefully make you go into overdrive!!!

opportunity!




News you can use...
PIRAMAL ARM BUYS UK FIRM
The Ajay Piramal led Piramal Enterprises today said its subsidiary Decision Re-
sources Group had acquired UK-based Abacus International for an undisclosed
l sum. Decision Resources is a research and advisory firm focusing on healthcare
. insights and analysis. Abacus provides global market access solutions to healthcare
PI ra mal companies. According to Piramal enterprises, the acquisition of Abacus by the
Burlington, Massachusetts-based subsidiary will help in the global expansion of
the firms’ market access capabilities.

knowledge action care

GOVERNMENT TRIES TO BREATHE LIFE INTO SEZS

The government on Thursday announced measures to revive interest in special
economic zones (SEZs) and boost investment, but the much vaunted Foreign Trade
Policy (FTP) fell short of concrete steps to revive the export sector, reeling under
the burden of the global economic slowdown and rising input costs.

EXPORTS MISS $350BN FY13 TARGET BY $50BN

India missed the annual exports target of $350 billion set for 2012-13 as the slow-
down in key markets hurt shipments but a small recovery in the past three months
held out hopes of a better show in the months ahead.

AIR INDIA TELLS OVERWEIGHT CABIN CREW TO SHAPE UP OR
\ . STAY GROUNDED
HJ’I sﬁm It is now official that Air India cabin crew are unfit as medical examinations,
AIR INDIA pending for five years, reveal that one in every four flight attendants is overweight.
Though opposed by unions fiercely for obvious reasons, a lot of life-threatening
ailments, including cases of cancerous growth, heart diseases, in addition to cho-
lesterol and diabetes, were also detected in many that most employees got to know
for the first time.

POOREST STATES HAVE HIGHEST SMALL SAVINGS
Poorest states — with highest BPL population — have been contributing the most
in nation-building. That is what the data on small savings through post office de-
posits, which form part of the scheme of financing annual plans of states, reveals.
Juiiaen Collections from post deposits are annually to the tune of Rs 2.5 lakh crore.

/e Among 30 states and UTs, collection from West Bengal at around Rs 30,000 crore
a year has been the highest.

ONGC SURPASSES TCS TO BECOME MOST VALUED COMPANY
MUMBAL: State-owned energy major ONGC today became the country's most-

0 n G c valued company with market capitalisation of over Rs 2,86,000 crore, surpassing



Born 24th July 1945

Residence
Nationality
Ethnicity
Alma mater
Occupation
Net worth
Religion
Spouse
Children

. .\
Azim Hashim Premji (born 24th July, 1945) is an Indian business tycoon and philanthropist who is tl‘le chair i im-
ited, ing t through four decades of diversification and growth to emerge as one of the Indian leaders in the soft-

ware indu: g to Forbes, he is currently the third wealthiest Indian. ‘d the 4lst‘r1ch(§§‘t 1& WO th a personal

wealth of $12.2 b11110n 1n2ﬂ1 n 2000, he was voted among the 20 mos ‘ Q\ men in the world b ; aweek. He has
been listed among the 100 most influential people Magazi x n 2004 and more recent 1. Preu#
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http://en.wikipedia.org/wiki/Private_equity_fund

Crossboard...

ERRH N O | TARGE T N
IBNSC S C ACJNHCPMGON
HOABTAKEOVERERHR R
Bl B VA X1 VV S L RIKEE
ERIZ W T MK J LRCZ Gt
EeanZ F S OREPMX V ERtian
NSMXONXEHIJSHRTW
il H A O ONP OV F Gl
RN S P YR F I L K NESE
BRAAW A KO J FLWHD Chkan
BN W R L YE S QO Z Exvians
BRECW O U Y | XWF I G ARSE
BREENO I TALEFNI|I G X
ERPEEN O 1 T A S I T AV I HEE
RS K ML FRANCH I SEERS

THE CODE OFf CONDUCT FOR ADVERTISERS ‘

Advertising should be so designed as to conform to the laws of the country and should not
offend against morality, decency, and religious susceptibilities of the people.

No advertisement should be permitted:- - -
(1) which decries any race, caste, colour, ereed, nationality exce“-he specific purpose of
effective dramatization, such as combating prejudice. -

(i1) which is against any of the objectives principles, or provisions in the constitution of In-
dia

ons as may



TOP 10 RANKED BUJSINESS SCHOOLS IN INDIA

With the Indian economy back on track and the global business environment looking positive, the competition for seats
in top B-schools gets tough. According to Central Statistical Organisation, India’s gross domestic product grew at 8 per
cent during the financial year 2009-10. However, the new enthusiasm in the economic environment is fuelling young
minds to enter the B-schools and foray into the corporate world. .

B-schools are fast adopting themselves to the,changing work environment in terms of curriculum and pedagogy. As the
second-rung business schools struggle to ma heir students employable, the top manasement schools of India equip
students with skills that help them take on any challenge with suprem'ﬁdence.

IIM-Ah is Indian Institute of Ahmedabad is considere nongst.a s. Itis
ranked as tf management school gh. It is a dream business sch . across the
world aspiri MBA degree. The'inst s created in 1961 the help@ithe Governme ujarat and
the Govern is known for g o-year full-ti progra at focuse cating lead-
ership and erial n studen ' / r

IIM-Bangal Situated ’s high is a
hub for inno activitie S collabora yrporate world and to alore
strives to cie qualifiedimanagers. Th ndustry exposure provided eir
confiden® '

IIM-Calcutta: The first Indian Institute of Manag 0 be set up in India in the year 1961 was [IM-C. It is an entire-
ly autonomous institute that provides a number of Doctoral and Post Graduate programs. Along with the management
programs, you can also avail yourselves of the Executive training programmes too.

FMS Delhi: The Faculty of Management remains the only business school of the University of Delhi since its inception.
It made its modest start in 1954 with a three-year part-time post graduate management programme. The past years have
seen a momentous growth, and the institute has moulded itself as one of the leading management institutes in the coun-
try. FMS has various collaborative arrangements and exchange programmes with leadi es. It has a track
record of 100% placement for its students in a company of their choice. ‘

IIM-Lucknow: Founded in 1984 by the Indian Government, the Indian Institute of agement Lucknow
the top five MBA colleges of India. IIM Lucknow aims to be a socially conscious, globdsilkinte grated mana
school — both at the national and international level.

XLRI-Jamshedpur: Established in 1949, the XLR Institute i
in Business Management, Personnel Management and Indj
executive education programmes. To be a part of this
as XAT. .

ISB-Hyderabad: The concept of ? W stence in 1995. Situated in the capital of

Andhra Pradesh, it offers e ude'post graduate program, post- doctoral pro-

grammes and exee i top 15 business schools in India, owing to its high-class

infrastruct facul ology falmmparting education.
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I DI e he 1998 / Pradesh and is the sixth institute in the IIM fam-
) 0 S ThS s then Human Resource Development minister. The

ssion Test (CAT).

inistration was established in 1979 in Chennai and is among the
e as well as part-time programmes. The part time programmes
echnical Education (AICTE).

ss School, Hyderabad was founded in 1995 as an addition to the IBS family.



RBCK YOUR BRAINS......

i

IN PRINT MEDIA WHAT IS A BULLDOG EDITION?

2. NAME THE FAMOUS INDIAN ADVERTISING AGENCY CREATED BY
GOUTAM RAKSHIT AND ASHOK ROY?

3. IN WHICH COUNTRY’S COINS CAN YOU FIND THE FOLLOWING LINES IM-
PRINTED, “THIS IS THE ROOT OF ALL EVILS”?

4. WHAT IS KNOWN AS DEMAND SPILLOVER?

5. IN BARGAINING TERMS WHAT IS KNOWN AS “CHERRY PICKING”?

6. WHICH INTERNATIONAL SOAP BRAND WAS MARKETED AS HAVING A PU-
RITY OF 99.44 %

7. HINDUSTAN MOTORS “AMBASSADOR” "ADOPTED ITS MODEL FROM
WHICH BRITISH CAR MODEL?

8. NNTHANU,GOT A DOUBLE FIRST CLASSIIN B.A. FROM LOYOLA COLLEGE,
MADRAS! HE WORKED AS AN ILLUSTRATOR IN ANAND VIKATAN AND LAT-
ER WITH THE INDIAN EXPRESS AND SWARAJYA. WHICH FAMOUS ORGAN-
ISATION WAS FOUNDED BY HIM?

9. NAME THE TERM USED FOR DEPRECIATING A COMPANY’S INTANGIBLE
ASSETS?

10.WHAT IS KNOWN AS A “BRIDGE” IN TELEVISION COMMERCIALS?

11. IN THE ENTERTAINMENT INDUSTRY, RATIKANT BASU'STARTED A NEW
TELEVISION' CHANNEL CALLED TARA. WHAT DOES TARA STAND FOR?
12.ALISHA CHINAI MADE HER DEBUT AS A SINGER FOR AN ADVERTISEMENT

JINGLE. NAME THE BRAND FOR WHICH SHE FIRST LENT HER VOICE?

ANSWERS

12.FAREX

11.TELEVISION AIMED AT REGIONAL AUDIENCES

10. TRANSITION FROM ONE SCENE TO'ANOTHER

9. AMORTIZATION

8.BRILLIANT TUTORIALS

Z.MORRIS OXFORD

6.DOVE

3. BARGAINING BY GOING FROM STORE TO STORE TO GET THE BEST DEAL

4. SALE OF A PRODUCT OR BRAND IN ONE COUNITRY’'S MARKET GENERATES DE-
MAND IN ANOTHER COUNTRY

3.VATICAN CITY

2. ADVERTISING AVENUES

1.A PARTICULAR EDITION THAT IS AVAILABLE EARLIER THAN OTHER EDITIONS OF



